products

Axéria Prévoyance offers a wide range of personal insurance
products: loan protection, individual protection and health
cover.

Axéria Prévoyance creates and distributes both generic and
branded products and offers its clients high-performance
management solutions.

Loan protection insurance is Axéria Prévoyance’s flagship
product. For more than ten years now the company has
positioned itself as a specialist in loan insurance thanks to
its innovative approach.

Axéria Prévoyance offers a range of products, segmented

by type of loan or risk:

> classic mortgage loan

> large loans (up to €7.5m)

> loans with specific risks (sportspersons, professionals)

> high-risk loans (medical risks, dangerous occupations,
etc.)

Axéria Prévoyance, positioned on both the individual and
group markets, offers its clients products covering:

> death

> temporary invalidity

> permanent invalidity

The products in the range are of a generic nature. However,
Axéria Prévoyance also studies with its clients and quotes
rates for solutions suited to their individual expectations.

The health range is also divided into individual and group
products, and includes:
> products to complement compulsory schemes
> “top-up” plans
> 100% reimbursement plans
> and more specific products, such as those designed
for cross-border commuters, for example

Axéria Prévoyance also has a strong presence in the mobi-
lity market, with plans suited to the needs and demands
of incoming and outgoing expatriates.

Axéria Prévoyance has embarked on a social responsibility

initiative by entering the dependency market. The company

has developed a range that responds to the changing

expectations of insured persons faced with this risk:

> a product that combines dependency guarantees with
saving

> a dedicated dependency product

> specific assistance guarantees in support of this range

Axéria Prévoyance’s policy is to integrate all the links in
the insurance value chain (design — insurance — distribu-
tion — management) into this new branch of activity, in
order to stay close to each particular situation and to make
the best combined use of our active market monitoring,
the skills of the network of distributing brokers and the
know-how of our product teams.
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